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Welcome to Berkeley, welcome to Haas, 
welcome to the Institute for Business Innovation and
welcome to the Fisher Center for Business Analytics!

To ensure sustainable success, organizations are turning to new approaches to lead 
their transformation in a digital age. Technology and data hoarding alone can’t do the 
trick. It takes a more thoughtful strategy to create durable value from analytics. Hu-
mans, ethics, and diversity are a large part of the equation to foster a data-driven cul-
ture that delivers business results. They also ensure a model that respects our society 
and every individual and that unbiasedly tackles tomorrow’s challenges.

Many organizations are striving to deliver on this vision. Implementing it may create 
some upfront challenges but clears many of the roadblocks that would slow them 
down in the long run.

Join us to learn, share and connect with leaders, faculty, and students about the un-
tapped potential of inclusive and ethical analytics.

Our symposium exemplifies the variety of people and experiences that make 
analytics relevant to business and that make it one of the most fascinating domain to 
study.

We wish you all the best on your business analytics journey.

Zsolt Katona
Cheryl and Christian Valentine Associate Professor 

Faculty Director, Fisher Center

for Business Analytics

Gauthier Vasseur
Alliance for Inclusive AI Co-President

Executive Director, Fisher Center

for Business Analytics
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Beena 
Ammanath Presidents and Co-Founders

The Alliance For Inclusive AI

Gauthier
Vasseur
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Alliance for  
Inclusive AI

aiai
Balancing the  

Power of  
�ɨɽȈˎƺȈƃȢ� 

Intelligence 

ALLIANCE FOR INCLUSIVE AI

Why Women and  
Underrepresented Minorities? 
There is a shortage of women and 
underrepresented minorities in 
STEM. Today’s challenges are too 
complex and multifaceted for  
non-diverse teams. More inclusive 
groups deliver creative and low-
biased AI algorithms. Passing 
up more than 50% of human 
brainpower is not only unfair, it’s  
also counterproductive.  
 
 
 
 

Why Build an  
Educational Ecosystem?
Our society needs structured 
educational and networking 
programs that evolve with rapid 
AI developments. Building a 
professional AI educational 
ecosystem will ensure women and 
underrepresented minorities are 
continuously engaged in the future 
of work and society. 

of  the world’s  
population is women. 
Underrepresented  
minorities make up 
36.9% of the potential 
workforce pool.

of  tech employees  
are women.

17%

50.8%

5%
of the AI workforce is  
women and minorities.

It’s no secret that ...
the data economy is here—jand biased data and algorithms will  
represent a global risk for organizations and society.
 
Our purpose...
is to create a holistic ecosystem that supports the inclusion of more 
ʥɁȴǉȶ�ƃȶǁ�ʍȶǁǉɨɨǉɥɨǉɰǉȶɽǉǁ�ȴȈȶɁɨȈɽȈǉɰ�Ȉȶ�ɽȃǉ�ˎǉȢǁɰ�Ɂǹ�ƃȶƃȢʰɽȈƺɰ�
ƃȶǁ����ɽɁ�ȟǉǉɥ�ɽȃǉ�ˎǉȢǁɰ�ƹƃȢƃȶƺǉǁӗ�ʍȶƹȈƃɰǉǁ�ƃȶǁ�ǉɽȃȈƺƃȢӝ

INCLUSION  
IS THE FUTURE  
OF AI 

YET, ONLY

WHAT THE  
NUMBERS SAY
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AIAI, THE 
ALLIANCE FOR 
INCLUSIVE AI WE…run research, create awareness, provide 

education, offer mentoring, facilitate internships, and 
connect people with job opportunities.

FOSTER…the inclusion of women and 
underrepresented minorities in analytics and AI by 
developing ecosystems and communities to integrate 
learning, networking, and career development.

INCLUSIVE…connections with world-class 
organizations and the vibrant UC Berkeley ecosystem.

AI…that is powered by diverse teams leads to a 
balanced, humane, and ethical society.

nurtures a holistic AI ecosystem for unbiased, 
ethical, and impactful data science. We 
accelerate the inclusion of women and 
ɖȇƳƺȸȸƺȵȸƺɀƺȇɎƺƳ�ȅǣȇȒȸǣɎǣƺɀ�ǣȇ�Ɏǝƺ�ˡƺǼƳɀ�Ȓǔ� 
AI and analytics.
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Funding
> Raise funding for
scholarships 
and educational activities 

> Recruit world-class AI
researchers, industry 
professionals, and 
academic laureates 

> Provide all-inclusive
access to conferences, 
training, internships, 
research projects, and job 
placement

Awareness 
> Develop programs that
drive awareness and 
inclusion

> Connect aiai partners
with fellows associated 
with the UC Berkeley- 
Fisher Center for Business 
Analytics (FCBA) and the 
UC Berkeley network 
(alumni, centers, 
students, and faculty)

> Host AI and analytics
events 

Competence
> Offer educational courses
in AI and analytics 

> Provide access to hands-
on learning within AI 
research projects

> Extend professional
training and
career coaching 

Engagement
> Connect to distinguished

leaders, fellows, and 
ƺɁȴɥƃȶȈǉɰ�Ȉȶ�ɽȃǉ����ˎǉȢǁ�

> Facilitate internships,
speaking engagements, 
and job placement 

> Provide ongoing
mentorship from AI 
experts

OUR FACE  
PROGRAM

FUNDING

AWARENESS

COMPETENCE
ENGAGEMENT
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INCLUSION  
�Č���ěŚÝӳŚ�ť�
STREET

Support Inclusive AI and Become AI Inclusive

Your donation supports the AI development journeys of women and 
underrepresented minorities. Trainees receive education, access to 
events, mentorship, and career support.

Your donation supports your teams’ AI development journeys and 
helps them embody inclusion. Your teams receive access to events  
and training and will be directly involved in inclusive workshops. 
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The Fisher Center for Business Analytics
The center advances the creation of business  
value from data science.

The center pursues its vision through research, 
education, and by accelerating the diffusion and 
adoption of analytics throughout all aspects of  
business and management.

Its missions are to explore and design new data science 
applications, support data democratization, and 
establish the grounds for reasoned, wise, and inspired 
data governance.

Based on UC Berkeley’s values, which foster thought-
leading excellence, the center collaborates with 
organizations around the world to push new frontiers.

Humans For AI
Inclusive + Diverse + Balanced  

Our purpose is to facilitate the equal representation of 
women in AI. 

We empower domain experts with AI skills, literacy, 
awareness, community, and advocacy.

We believe that gender parity and greater diversity 
among AI domain experts will lead to increased social 
alignment, humanization, and a broadening of the AI 
ˎǉȢǁӝ

We recognize AI’s emerging importance for business 
ƃȶǁ�ɰɁƺȈǉɽʰ�ƃȶǁ�ɽȃǉ�ƺȢǉƃɨ�Ȣƃƺȟ�Ɂǹ�ʥɁȴǉȶ�Ȉȶ�ɽȃǉ�ˎǉȢǁӝ�

We believe the next wave of growth and value will be 
ǁɨȈʤǉȶ�ƹʰ�ǁɁȴƃȈȶ�ǉʯɥǉɨɽɰ�Ȉȶ�ɽȃǉ�ˎǉȢǁ�Ɂǹ���ӝ�

Gauthier G. Vasseur
Executive Director Beena Ammanath  

Founder and CEO
Humans For AI

WHO WE ARE
aiai incorporates AI thought leadership from two stellar organizations
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Fisher Center for Business Analytics 
Institute for Business Innovation

ALLIANCE FOR INCLUSIVE AI

AIAI CORE TEAM

ALLIANCE PRESIDENTS
Beena Ammanath and Gauthier Vasseur

MARKETING
Adriana Macias

Taline Felix
Joy Jacob

Clarissa Wu
Arvin Villadelgado

Lena Ringwald
Diane Schiller

Berkeley Haas Grad Team
Institute for Business Innovation

TECHNOLOGY & OPERATIONS 
Madelyn Montilla

INTERNATIONAL REPRESENTATION 
India

Australia
UK

France

aiai.one

PARTNERS
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Wendy Pfeiffer
CIO,
Nutanix “CIO of the Year”

Wendy’s focus on enterprise adoption of mod-
ern technologies fuels the company’s global 
mission. Wendy also serves on the boards of 
Qualys, Inc. and Girls In Tech. A consumer tech 
enthusiast, Wendy has led technology and op-
erational functions for Robert Half, GoPro, Ya-
hoo! and Cisco. She was also ranked first on 
Enterprise Management 360’s list of Top 10 
Tech CIO’s, named one of Silicon Valley Busi-
ness Journal’s Women of Influence and listed 
as one of the National Diversity Council’s Top 
50 Most Powerful Women in Technology. 

“New Tech, New Challenges, 
New CIO?”
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Sarah Aerni
Director of Data Science,
Salesforce.com                                                                                

Sarah is a leader with technical expertise in 
building and deploying machine learning mod-
els in production. She is currently obsessed 
with agility in data science, monitoring and 
alerting, refreshing models in production with 
zero downtime and helping customers address 
challenges around data bias. Sarah also has 
Salesforce experience in leading hybrid engi-
neering and data science teams and shipping 
products producing billions of predictions daily 
across thousands of models using a fully 
automated machine learning pipeline.

“Automated Machine Learning - 
Empowering Data Scientists and 

Businesses”
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Rene Saroukhanoff
Senior Director of Data Analytics,
Levi Strauss and Co.                                                                              

René Saroukhanoff is the Senior Director of 
Global Reporting and Analytics at Levi Strauss 
& Co. He has been in retail for more than 15 
years and has extensive experience in inven-
tory management, systems implementations, 
and data analysis. He is currently driving a glob-
al transformation of reporting and analytics at 
LS&Co.

“Transformation at Work in a 
100-Year-Old Corporation: Making the 

Best of Humans and Machines”
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David Leighton
President,
WITI - Women in Technology International                                                                             

Leighton is a strong proponent of a diverse 
technical workforce. Founded in 1989, WITI is 
the premier organization for women who con-
sider technology central to their careers, busi-
nesses, and personal lives. WITI provides re-
gional conferences, professional development 
programs, and a range of individual and corpo-
rate benefits to an international constituency. 
Mr. Leighton took over as president of WITI in 
2003 and has been the driving force behind 
WITI’s turnaround and expansion into a global 
enterprise.

“Transformation at Work in a 
100-Year-Old Corporation: Making the 

Best of Humans and Machines”
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Dan Feld
Head of Global Enterprise Business,
Hardware Partnerships, Google                                                                             

Dan Feld is leading business development and 
sales for Google’s global enterprise hardware 
business. Before that, Dan served as the head 
of Enterprise Solutions for Google Cloud Plat-
form and as the country manager, EEMEA for 
Amazon.com, where he was responsible for 
helping customers and partners take advan-
tage of cloud technologies. Dan has built and 
led global sales, business development, and 
IT teams for publicly traded companies such 
as Google (GOOG), Amazon.com (AMZN), 
Clicksoftware (CKSW), Creo (Creo) and Scitex 
(SCIX).

“What Is the Next Frontier 
in AI and ML?”
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Sabrina Menasria
Head of Data,
BI and Governance, Chanel               “Woman of the Year in Business Analytics”                                                                

Sabrina leads major data programs. Fifteen 
years in the industry allows her to understand 
that data, as a transversal asset, can’t provide 
its whole value without an intricate connec-
tion to people and processes. Sabrina believes 
that data is a precious resource produced by 
technology to enhance business strategy and 
develop unexpected growth areas. By imple-
menting taylor-made data strategies, that are 
adapted to the culture and DNA of the orga-
nization, she contributes to these fascinating 
new explorations.

“The Real Road to a Successful 
Data Strategy: Have You Got 

What It Takes?”
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